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Introduction
I live and work in Chicago. In this city, there are advertising 
agencies who continuously accept tobacco companies as clients, 
using their staff to – bluntly – help sell cigarettes to a younger 
market. As a group creative director at an agency in the same 
city, I felt this acceptance by agency staff goes against everything 
my generation fought so hard to prevent. As a city, we’ve come 
so far – through education, publicity, even becoming one of the 
first cities in the country to ban smoking in public establishments 
– for the health of all people. 

I couldn’t just stand there and watch my colleagues use 
creativity to help people smoke, let alone convince the younger 

generations to start. So, instead of joining them and getting lost 
in some veneer, space, or name with the help of advertising, 
I wanted to do the opposite: bring the original fight against 
smoking back to help save the next generation. Additionally, as 
someone who lost loved ones to emphysema after decades of 
smoking, and now as a father, I wanted to spend my time and 
talents doing something my children could not only respect, but 
would also be proud of me for. 

In other words, I wanted to stand for something. To use creativity 
and design not to promote smoking, but to prevent it. This poster 
series is that stand. 
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I wanted to stand for something. “
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The Posters 
Each poster is printed on 24” x 36” (609mm x 914mm) watercolor 
paper, with a .5” margin (12.7mm) on all sides, and is comprised 
of five parts:

1. The Background Gradient
The top color is taken from the parent’s eye color, whereas the 
bottom color of the gradient is sampled from the child’s within 
the same family. 

2. The Headline
The cut typography tells the story of what generation of 
nonsmokers are represented in that particular poster.

3. The Legacy
A quote from the older generation is the one personal memory 
they would like to pass down to their child/children.

4. The Body Copy
Universal to each poster, body copy was in place to tell the story 

of the impact of tobacco use on children, made worse with the 
advertising industry. The body copy reads: “Tobacco advertising 
plays an important role in encouraging young people to begin a 
lifelong addiction to smoking before they are old enough to fully 
understand its long-term health risk. Ninety percent of adults 
who smoke started by the age of 21, and half of them became 
regular smokers by their 18th birthday. Every day, almost 3,900 
children under 18 years old try their first cigarette. More than 950 
of them will become new, regular daily smokers. Half of them will 
ultimately die from their habit.”

5. The Method of Destruction
Borrowing from the combustion of cigarettes, each poster is 
destroyed in various ways. 

A different person with different eye color, favorite pastime 
they want to pass down, and place in their own place in their 
generations of nonsmoking, would have a completely different 
poster, or “legacy.” 
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The Lab
In a 12’ x 24’ concrete space (3.65m x 7.3m), a “lab” was set 
up to help destroy the posters. Chemistry equipment helped 
transport, mix and release the chemicals, while flood lighting was 
used to help capture the slow destruction of each poster. 



The Blue Poster 
The blue poster is personal to me, and my own family. Both my 
dad and my grandparents smoked, making me a first-generation 
nonsmoker, thus my son is a second-generation nonsmoker.  
My eyes are blue, (his being a different shade of blueish green) 
is shown in the background gradient. Finally, something I 
want to pass down to him is the enjoyment of playing hockey, 
represented by the quote: “Endless hours on a frozen pond.” 

This “legacy” all gets erased with smoking and its impact on a 
person’s health. That method of erasing is shown in this poster 
through the erosion of ink with a combination of chemicals similar 
to those found in cigarettes slowly dripped on the poster.
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The Brown Poster 
While the principal of this poster is the same, it represents a 
completely different person and their legacy. 

A mother’s eye color, (brown) and her son’s eye color, (darker 
brown), fill up the background, and the thing she wants to pass 
down to her children are “long summer weekends in Michigan.” 

The destruction of this poster was done with the burning of 
actual cigarettes through the paper. 
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Creatively, I wanted to show the balance between “generations” 
& “legacies,” and how they relate to smoking within a family. Each 
poster is supposed to be personal, and the execution changes 
based on each individual. Two posters were designed, then 
destroyed using two separate techniques based on tobacco use.

For the final presentation, both posters were rehung in the “lab” 
and displayed as ruined pieces. An accompanying video was 
created to tell the story of the 11 days I spent designing the 
posters, printing them, building the lab, and the removal of each 
legacy. I wrote & performed the background track of the video 
piece on the cello, which with its abstract chords timed in 2 
second-intervals, is supposed to leave you with the feeling of 
uneasiness to coincide with the theme of the posters. 

Ultimately, through this piece, I wanted to show that your 
“legacy” isn’t just a poster or something you pass down from one 
generation to the next, but also your ability to say no, and stand 
for something you believe in. 
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